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Chapter 5

Designing the Foodbox Logo
Your original sketches included a logo for Foodbox. You will often have
an existing logo that you need to re-create or tweak. Your client might
also have contracted with a third party to create a logo that you will
need to incorporate into the site. In the case of Foodbox, it is up to you
to create the logo from existing artwork because the original site doesn’t
use the logo, and there’s just no suitable digital version available. As a
guide, you can use the sketch in Figure 2.4, on page 32.

5.1 Setting Up a Working Folder
It pays to be organized in your projects. If you’ve ever used Ruby on
Rails, you know that a major advantage of that framework is its standard directory structure. Unfortunately, there’s no such standard available to us, but most web designers have their own way of keeping track
of things. For this project, we’ll use a simple directory structure with
places for our style sheets and our images.
Create a new folder called Foodbox. Within that folder, create three additional folders: images, stylesheets, and originals.
The originals folder will hold all your work files, such as your Illustrator
and Photoshop documents, as well as any stock or other photography
given to you by a client. The images folder will hold the images that
you’ll use directly in the web page you create. The stylesheets folder will
hold the CSS styles you will create once you build the site.

T HE F OODBOX L OGO

Joe Asks. . .
Must I Have Adobe Illustrator?
Of course not. On the other hand, Illustrator is a great tool to
learn if you’re looking at doing design work. It’s used by print
and web designers all over the world, so learning a little about
it can only help you. Adobe makes 30-day trial versions available on its website, which should be more than enough to get
you through this chapter. If you want an alternative to Illustrator,
I recommend Inkscape.∗ The exercises in this chapter use Illustrator; if you use a different vector-graphics tool, you’ll have to
translate the steps described to that environment.
∗.

http://www.inkscape.org/

5.2 The Foodbox Logo
When you’re doing logo work, it’s important to use a tool that supports
vector-based graphics. That way, you can scale your logo to any size
and use it not only on a website but in print media as well. The industry
standard for this is Adobe Illustrator, and we’ll use that program to recreate this logo.
The Foodbox logo consists of four squares and the word Foodbox. The
finished logo should look like Figure 5.1, on the following page. You can
re-create this logo in only a few steps.
Open Illustrator, and create a new document. Dimensions don’t really
matter here because we’ll scale it later, when we integrate it with our
Photoshop document. We’ll use Illustrator only to create a logo here, so
I won’t go into great detail about how everything works. However, I urge
you to investigate Illustrator further if you plan on doing more graphics
work, because it’s a wonderful tool.
Let’s start with the four boxes. We need to draw a two-by-two array of
boxes with rounded corners. We can do this in a handful of steps by
drawing one box using specific dimensions and then using Illustrator
to replicate that box for us:
1. Select the Rounded Rectangle tool from Illustrator’s tool palette by
clicking and holding the Rectangle tool. This will make the other
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Figure 5.1: Our finished logo

shape choices fly out from the menu. Then choose the rounded
rectangle.
2. On the Options toolbar, change the fill to #FCEE21, a yellow color,
and choose black for the stroke.
3. Now, double-click the canvas. A dialog box appears, asking you
to enter the dimensions of the square. Enter 100pt for both the
height and the width. Use 12pt for the corner radius, and click OK.
You’ve just drawn a single square by defining its exact dimensions.
4. Now, double-click the Selection tool on the tool palette. This opens
the Move or Copy dialog box.
5. We want to copy the box, and we want to ensure that we have a
nice, even space between the two boxes after the copy. The box we
just made is 100 points wide. Enter 110 in the horizontal box, and
click Copy. This creates a copy of the box 110 points away from
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Joe Asks. . .
Whoa! Where Did These Colors Come From?
I used variations of the colors in our Color palette. I adjusted
the saturation slightly to make the colors in the squares show
up better, and I did some test prints to make sure that the logo
looked similar when printed.

the start of the first box, which means we now have two boxes
placed 10 points apart.
6. We’ll use that same Copy command to create the other two boxes,
this time adjusting vertically rather than horizontally. Select both
boxes by drawing a box around them with the Selection tool, and
then double-click the Selection tool to open the Move or Copy dialog box again. This time, set the horizontal value to 0 and the
vertical value to 110. Click Copy, and you have your four squares,
evenly spaced.
Next, we need to apply a colored fill to each box:
1. Press F6 to display the Color palette.
2. Select each square with the Direct Selection tool, and then doubleclick the color-fill square on the Color palette to choose the color.
3. Clockwise from the top left, the box colors should be yellow
(#FCEE21), green (#C2EE21), orange (#FCBA21), and beige
(#FCEEB5).
Now it’s time to add some text. To make the logo look balanced, we
want to make sure that the word Foodbox is as tall as our boxes. To do
this, we’ll use guides.
Most drawing tools provide guides that you can place on your composition to help you align items or help you define where items in your
composition should be placed. The concept of guidelines is nothing new
to anyone who’s done design work before. We’ll use guides to align our
text quickly and easily:
1. Ensure that the rulers are showing by pressing Ctrl + R .
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Figure 5.2: Scaling the font

2. Create a guide that touches the top of the boxes. Place the mouse
pointer anywhere on the horizontal ruler at the top of the image.
To create a new guide, press and hold the mouse button, and then
and drag it down toward the boxes. Position the guide so it touches
the top of the boxes, and then release the mouse button to place
the guide.
3. Place another guide along the bottom of the boxes. You can now
use these guides to place the text.
You should have two guides placed like the horizontal lines above and
below the boxes, as shown in Figure 5.2.
Now we need to add the text to our logo:
• Select the Text tool.
• Use the Options panel to choose Arial Black for the font style and
72pt for the font size.
• Click the canvas, and type foodbox. Don’t worry if you didn’t place
it between the guides—we’re going to move it now.
• Choose the Selection tool from the tool palette. The section you
just typed will now have resizing handles that you’ll use to scale up
text so it’s the same size as the boxes. Hold down the Shift key,

C LICK H ERE to purchase this book now.

84

T HE F OODBOX L OGO

Creating Outlines
Designers often use Illustrator’s Create Outlines command to
modify a font once it’s been applied, but the command provides an additional advantage, as well.
When I am doing a design for a client, I ask if the client has a
logo already. If a logo exists, I try to get a copy of it in Illustrator
or EPS format so I can scale it and manipulate it for the website. Occasionally, I’ll get a logo from a designer that requires a
specific font that I must either find online for free or (more often)
pay a lot of money to use.
The solution to this is to ask the original designer to create a
copy of the logo. I take that logo, use Create Outlines on any
text in the image, and then use that. This preserves the way
the font looks, and it’s portable across platforms and operating
systems.

and drag the upper-right resizing handle on the text area until
the top of the f in foodbox touches the guide you placed. Check
to make sure that the bottom of the f also touches the guide. If
it doesn’t touch, keep resizing and repositioning until you get it.
Don’t worry about any other letters that drop below the guide; we’ll
get those next.
If you look carefully, you’ll notice that a few of the letters drop below
the guide. Let’s fix that by slightly modifying the text shapes:
1. Select the text layer with the Selection tool.
2. Select Text > Create Outlines. This command turns the text object
into vector shapes. You can’t change the text anymore, but you
can use any of Illustrator’s drawing or manipulation tools on these
shapes.
3. Choose the Direct Selection tool from the palette, and draw a box
around the lower half of the o. Now press the up arrow key four or
five times, until the bottom of the o touches the guide.
4. Do this with the rest of the letters that cross the bottom guide.
Finally, click the Select tool, and press Ctrl + A to select everything.
Hold down the Shift key, and use the resize handles to resize the logo
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so it is constrained within the bounding box, which is the solid black
rectangle on the background of the canvas.
Save this document as foodbox_logo.ai, and put it in the originals folder in
your project folder. We’ll need to import this into our Photoshop project
later, so when you save, make sure you select the option to create a
PDF-compatible file. If you miss this step, Photoshop won’t be able to
import the file.
Keep in mind that we used a vector-based drawing tool, so we can
use this logo for anything from coffee mugs to huge billboards. We can
resize the logo as required, without impacting its image quality.

5.3 What If We Need to Create Our Own Logo?
In this example, we had a drawing we could follow, and we were essentially learning to use Illustrator to re-create that drawing. But what
kinds of things would you need to think about if you were developing a
logo for your product or business?
Think about the most successful logos today. People all over the world
recognize Coca-Cola’s logo. The Nike swoosh is pretty noticeable, too.
However, these two logos are completely different in the way they advertise the products they represent.
It turns out that you can approach designing a logo much as you
approach designing a website.
People process images faster than they process sentences or tag lines,
and you want your logo to take advantage of that where you can. People
look at the Coca-Cola logo, and they don’t need to read the words;
they immediately recognize the logo and associate it with the company’s
product. This is your ultimate goal with your logo—you want your logo
to represent you and only you.
Instant recognition is achieved only through the logo’s constant and
consistent use. If you’re always changing your logo, it’s harder to gain
that brand recognition you’re looking for. A logo represents you. People remember a logo, and having an inappropriate one will sink things
pretty quickly. The logo of a law office will be very different from the
logo of a waterslide park.
If your logo will contain words, be sure the words are readable. Use
clear typefaces that are readable at very large and very small sizes.
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Keep the color choices simple and safe. Use what you learned about
evoking emotion to your advantage with your logo.1
Unlike a web page, your logo might appear often in print, so test colors
on a printer from time to time to make sure that they look acceptable.
When you work on the Web, use the RBG color mode. When you’re
designing anything that might end up being printed, you need to work
in the CMYK color mode. You can save your CMYK-based images to
RGB mode for use on the Web, but going the other way is extremely
difficult when it comes to matching colors.
Finally, be sure to test your logo without color. For example, does it
work when printed in black and white?

5.4 Summary
Vector-based tools such as Illustrator make it easy to build scalable and
versatile logos. The next time you need to design a logo, try some of the
techniques we explored in this chapter, such as duplication and font
manipulation. Remember to be creative. In fact, feel free to play with
the logo we created here. Make some variations. Use different shapes,
different fonts, different sizes, or different placement, or try to apply
some of the advice on logo design and create your own completely different logo for Foodbox.
Now it’s time to tackle the next step of the process: building a color
mock-up.

Also, be aware of any cultural problems with your color choices. Certain colors are
offensive to certain people, so be sure you do some research.

1.
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